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This form should be used for academic units wishing to propose a new concentration for existing graduate degrees. 

A concentration is a subspecialty within a degree and major. It indicates the fulfillment of a designated, specialized course 
of study, which qualifies the student with skills and training in one highly concentrated area of the major. Concentrations 
are formally-recognized educational designations (including the assignment of a university plan code for reporting/record-
keeping purposes and appearance on the ASU transcript). Concentrations are distinguished from more informal academic 
distinctions such as “emphases,” “tracks,” “foci,” “options,” etc. 

This proposal template should be completed in full and submitted to the University Provost’s Office [mail to: 
curriculumplanning@asu.edu]. It must undergo all internal university review and approval steps including those at the unit, 
college, and university levels. A program may not be implemented until the Provost’s Office notifies the academic unit 
that the program may be offered. 

GRADUATE CONCENTRATION 

College/School: Thunderbird School of Global Management 

Note: Program ownership is coded at the College/School level first and may not be a center, department or division apart from it. 

Department/Division/School: Thunderbird School of Global Management 

Proposing faculty group (if applicable): N/A 

Existing graduate degree and major under which this 
concentration will be established: 

 

Master of Global Management (MGM) in Global 
Management 

Name of proposed concentration: Digital Audience Strategy  

Requested effective term and year:        Fall 2019 

(The first semester and year for which students may begin applying to the concentration) 

Is a program fee required? Yes, the same program fee of the MGM will apply to 
this concentration. 

Note: for more information about program fee requests, visit https://provost.asu.edu/curriculum-development/changemaker/form-

instructions#fees 

Is the unit willing and able to implement the program if the fee 

is denied?   
Yes, we are able to implement the program. 

Delivery method and campus or location options: select all locations that apply 

  Downtown  

Phoenix 

 Polytechnic  Tempe  Thunderbird  West    Other:       

 

     Both on-campus and  ASU Online* - (check applicable campus(es) from options listed above) 

      ASU Online only (all courses online and managed by ASU Online) 

Note: Once students elect a campus or Online option, students will not be able to move between the on-campus and the ASU 

Online options. Approval from the Office of the University Provost and Philip Regier (Executive Vice Provost and Dean) is required 

to offer programs through ASU Online. Please complete the ASU Online Offering form in Curriculum ChangeMaker to begin this 

request. Prior to completing the online Curriculum ChangeMaker form, please contact EdPlus at asuonline@asu.edu who can 

provide you with additional information regarding the online request process.    

 
Do Not Fill in this information: Office Use Only 

Plan Code: 
CIP Code: 

 

  

mailto:curriculumplanning@asu.edu
https://provost.asu.edu/curriculum-development/changemaker/form-instructions#fees
https://provost.asu.edu/curriculum-development/changemaker/form-instructions#fees
https://webapp4.asu.edu/directory/person/10868
https://webapp4.asu.edu/changemaker-sso/authn
mailto:asuonline@asu.edu
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PROPOSAL CONTACT 

Name: Josh Allen  Title: Director of Academic Programs  

Phone number: 602.496.7001 Email: joshallen@thunderbird.asu.edu  

 

 

DEAN APPROVAL(S) 

This proposal has been approved by all necessary unit and college/school levels of review, and the college/school(s) 
has the resources to offer this degree program. I recommend implementation of the proposed concentration. 

Note: An electronic signature, an email from the dean or dean’s designee, or a PDF of the signed signature page is acceptable. 

College/School/Division Dean name: Sanjeev Khagram 

Signature:  
Date: January 25, 2019   

 

Please note: Proposals for new concentrations also require the review and recommendation of approval from the 
University Graduate Council, Curriculum and Academic Programs Committee (CAPC), the Academic Senate (Information 
item only), and the Office of the Provost before they can be put into operation.    

 The final approval notification will come from the Office of the Provost.  

 

 

1. OVERVIEW 
Provide a brief description (no more than 150 words) of the new concentration (including the focus of the new 
concentration, relationship to other concentrations within this degree program, etc.). 
 
The Master of Global Management (MGM) in Global Management, concentration in Digital Audience Strategy allows 
Thunderbird students who are pursuing a Master of Global Management to take courses from The Walter Cronkite 
School of Journalism and Mass Communication’s Digital Audience Strategy graduate programs. Through a 
collaborative sequence of courses offered in partnership with the Cronkite School, students will be able to combine 
the global management skills of the traditional Master of Global Management with digital expertise and skills like 
social media targeting and search engine optimization.  

 

2. IMPACT ASSESSMENT 

A. Explain the unit’s need for the new concentration (e.g., market demand, research base, direction of the 
discipline, and interdisciplinary considerations). How will the new concentration complement the existing degree 
program, including enrollment, national ranking, etc.? 
 
Digital marketing is expected to have an 11 percent compound annual growth through 2021 (Forbes, 2017). 
Similarly, advances in technology have made programming and data analysis in-reach to far less technically 
trained individuals. This has created a new class of hybrid jobs that combine digital skills with marketing and 
design (Burning Glass, 2015). In response to this trend, Thunderbird has designed the Digital Audience 
Strategy concentration under the Master of Global Management degree program. 
 
The target audience for the concentration are students interested in augmenting their digital skills in the area of 
marketing, design, and product development. Through a collaborative sequence of courses offered in 
partnership with the Cronkite School, students will be able to combine the global management skills of the 
traditional Master of Global Management degree with digital expertise. 
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B. Please identify other related ASU programs and describe how the new concentration will complement 
these existing ASU programs? If applicable, statements of support from affected academic unit administrators 
should be included with this proposal submission. 

Thunderbird has worked closely with the Walter Cronkite School of Journalism and Mass Communication to 
develop this concentration. Students of this concentration will take courses with the MS in Digital Audience 
Strategy degree and Digital Audiences graduate certificate students, creating higher demand for the Cronkite 
School graduate courses. A copy of some of our correspondence has been attached in Appendix III. 
  
In the development of this concentration, Thunderbird also reached out to the School for the Future of 
Innovation in Society, the College of Liberal Arts and Sciences, the Watts College of Public Service and 
Community Solutions, W. P. Carey School of Business, and others, and all have expressed their support for this 
concentration. As ASU as a whole continues to work toward the design aspiration to “Engage Globally,” every 
college will need to find its own niche in that space while being collaborative and supportive. The MGM in 
Global Management, Digital Audience Strategy concentration complements the other globally-focused degree 
and certificate programs by adding additional specialized cross-training in digital audience strategy and the 
fundamentals of global management. 
 
(Impact Statements can be found in Appendix III.) 

 

C. Is this an interdisciplinary concentration? If yes, please address the relationship of the proposed 
concentration to other existing degree programs and any parallel or similar concentrations in those degree 
programs. (Please include relevant Memoranda of Understanding regarding this interdisciplinary concentration 
from all applicable academic units.) 

 

This concentration is interdisciplinary. Students will enroll in classes at Thunderbird and at the Cronkite School. 
The global business courses will be taught at the Thunderbird School of Global Management and some 
concentration courses in Digital Audience Strategy will be taught at the Cronkite School.  

 

3. STUDENT LEARNING OUTCOMES AND ASSESSMENT 

Attach a PDF copy of the assessment plan printed from the University Office of Evaluation and Educational 
Effectiveness assessment portal demonstrating UOEEE’s approval of your assessment plan for this program. Visit the 
assessment portal at https://uoeee.asu.edu/assessment-portal or contact uoeee@asu.edu with any questions. 

 
(See Appendix II). 
 

4. CURRICULAR STRUCTURE 

 

Please ensure that all new core course proposals have been submitted to the Provost’s office through the Curriculum 
ChangeMaker online course proposal submission system before this initiative is put on the University Graduate 
Council and CAPC agendas.  

 

Core Courses for the Degree 

Ensure the core listed below is the same as for the standalone degree 

Prefix and Number Course Title New Course?  Credit Hours 

TGM 506 Communicating and Negotiating Across Cultures No 3 

Section sub-total: 3 

Required Concentration Courses 

Prefix and Number Course Title New Course?  Credit Hours 

MCO 561 Defining the Digital Audience No 3 

https://uoeee.asu.edu/assessment-portal
mailto:uoeee@asu.edu
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 Students choose three courses from the list below for a 

total of nine credit hours 

  

MCO 562 Search Engine Strategy for Digital Audience 
Acquisition 

No 3 

MCO 563 Social Media Campaigns and Engagement No 3 

MCO 564 Digital Audience Research and Behavior No 3 

MCO 565 Digital Audience Analytics  No 3 

Section sub-total: 12 

Elective or Research Courses 

(as deemed necessary by supervisory committee) 

Prefix and Number Course Title New Course?  Credit Hours 

 Electives as Approved by the academic Unit N/A 12 

Section sub-total: 12 

Culminating Experience(s) 

E.g. – Capstone course, portfolio, written comprehensive exam, applied project,  

thesis (must be 6 credit hours with oral defense), dissertation (must be 12 credit hours with oral defense)   

Credit Hours 

Capstone Course - TGM 597 Thunderbird Integrative Experience 1 

Section sub-total: 1 

Other Requirements 

E.g. – internships, clinical requirements, field studies, foreign language exam as applicable 

(Except for TGM 596 and the foreign language requirement, other requirement courses may be 

substituted with approval of the academic unit) 

Credit Hours 

Foreign Language as a Curriculum Requirement (see below)        

TGM 596 Thunderbird Experiential Practicum 6 

TGM 545 Global Leadership and Strategy 3 

TGM 557 Global Data and Marketing Analytics 3 

TGM 515 Navigating Global and Regional Business Environments 3 

TGM 517 Global Accounting and Financial Management 3 

TGM 586 Global Entrepreneurship and Sustainable Business 3 

Section sub-total: 21 

Total required credit hours 49 

 

 

A. Please describe the culminating experience(s) required for completion of the existing degree and major, 
and the proposed concentration (e.g., thesis, dissertation, comprehensive exams, capstone course, portfolio, 
applied project). 

Capstone Course - TGM 597 Thunderbird Integrative Experience  - Provides a capstone experience that 
integrates content from several business areas including strategy, finance, cross-cultural communication, 
supply chains, leadership, operations, and accounting. May take the form of an integrative business computer 
simulation or a seminar drawing on faculty from a variety of business areas to highlight key issues in those 
areas. 
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B. Please describe any other requirements for completion of the existing degree and major, and the 
proposed concentration (e.g., internships, clinical requirements, field studies, foreign language exam etc.). 

Foreign Language as a Curriculum Requirement (any language) 

Proficiency in a second language is required for graduation from the MGM degree. Students whose native 
language is not English who meet the admission requirements for the MGM program satisfy the language 
requirement.  

Students whose native language is English must satisfy the graduation requirement for language proficiency by 
waiving this requirement through an Oral Proficiency Interview (OPI) administered by a 3rd party vendor OR 
successfully complete 6 hours of 400 level or higher of foreign language coursework as part of the program 
electives. 

 

5. COMPREHENSIVE EXAMS 

 (Please choose what is appropriate for the degree type selected)  

 

A.  Master’s Comprehensive Exam (when applicable), please select from the appropriate option. 

N/A 

 

6. COURSES 

 

A. New Courses Required for Proposed Program: Provide course prefix, number, title, credit hours and brief 
description for any new courses required for this program.  
 
TGM 515 Navigating Global and Regional Business Environments (3 Credits) 
Globalization has dramatically expanded opportunities for international trade, investment, and economic 
development, but potential trade disputes, international financial crises, political risks, international environmental 
regulations and ethical dilemmas in global business have also emerged. The first part of the course develops 
analytical tools for understanding the rapidly changing and dynamic global business environment, especially in 
the era of the 4th Industrial Revolution. With these tools, managers are better prepared to manage risks and take 
advantage of opportunities in the global economy. The second part deals with the regional business environment. 
The course begins with a brief geographical, demographic and cultural overview of the region, and develops tools 
for analysis useful to assessing the Latin American business environment. While the emphasis is Latin America, 
the same tools could be applied to any region of the world.  
 
TGM 557 Global Data and Marketing Analytics (3 Credits)  
Global companies are embracing digital technologies to better understand their customers' journey and 
subsequent word-of-mouth discussions consumers have about their product online. This course is about 
understanding how multinational organizations make strategic use of Big Data to gain a competitive advantage in 
the global economy. It delves into the understanding of global data, choosing whether to enter a foreign market, 
how to evaluate different foreign markets, the best methods for entering different markets, the market research 
design process, understanding consumer and B2B customer behavior, and ethical issues encountered in global 
marketing.  
 
TGM 517 Global Accounting and Financial Management (3 Credits)  
Two-part course covering global accounting and global financial management. The first section covers financial 
accounting from a global perspective. Students have an opportunity to learn how to develop and use financial 
accounting information for external decision-making purposes. The second section equips students with the tools 
necessary to make strategic financing and investment decisions for value creation in a competitive global 
environment.  
 
TGM 586 Global Entrepreneurship and Sustainable Business (3 Credits)  
Presents an overview of entrepreneurship and sustainable business. Involves acquiring a basic understanding of 
both the global entrepreneurship space and the sustainable business space. Students become familiar with the 
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definitions applicable to these two topics, the basic place and role of these two domains in the global economy, 
and the significance of the two domains in the creation of jobs and sustainable economic activity.  
                                                        

7. ADMINISTRATION AND RESOURCES 

A. Administration: How will the proposed concentration be administered (including recommendations for 
admissions, student advisement, retention etc.)? Describe the administering body in detail, especially if the 
proposed concentration is part of a larger interdisciplinary initiative. How will the graduate support staffing 
needs for this proposed concentration program be met?   

Professor Lena Booth, the Associate Dean of Academic Programs at Thunderbird, will oversee admission, 
retention, and the overall program. In consultation with leadership at the Walter Cronkite School of Journalism 
and Mass Communication, Thunderbird will review applications, make admissions recommendations, and track 
enrollment and retention. Students will be assigned academic success specialists at Thunderbird for 
advisement 

 

B. Projected Enrollment: How many students will be admitted immediately following final approval of the 
concentration? What are enrollment projections for the next three years? 

 

3-YEAR PROJECTED ANNUAL ENROLLMENT 

Please utilize the 
following tabular 
format 

1st Year 

 

2nd Year 

(Yr. 1 continuing + 

new entering) 

3rd Year 

(Yr. 1 & 2 continuing + 

new entering) 

Number of Students 

in concentration 

(Headcount) 

10 20 30 

 

C. Resource requirements needed to launch and sustain the program: Describe any new resources required 
for this concentration’s success such as new staff, new facilities, new library resources, new technology 
resources, etc. and include projected budget needs.  If multiple units/programs will collaborate in offering this 
concentration, please discuss the resource contribution of each participating program. Letters of support must 
be included from all academic units that will commit resources to this concentration.  

 

No new resources required  

 

D. Current Faculty: Complete the table below for all current faculty members who will teach in the program. 

 

Name Rank Highest 
Degree 

Area of 
Specialization/Expertise 

Estimated Level 
of Involvement 

Lena Booth Associate 
Professor 

Ph.D. Finance 10% 

Syed Hussain Assistant 
Professor 

Ph.D. Communication and Digital 
Technology  

20% 

Pree Sainam Assistant 
Professor 

Ph.D. Marketing Analytics 20% 

Mary Sully de 
Luque 

Associate 
Professor 

Ph.D. Leadership 20% 

Kannan 
Ramaswamy 

Professor Ph.D. Strategy 10% 

Seigyoung Auh Professor Ph.D. Marketing 20% 

Jessica Pucci Assistant Dean MA Digital Audience 10% (MCO 561) 
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Kirsten Markson Faculty 
Associate 

MA Public Relations 10% (MCO 563) 

Kyounghee 
Kwon 

Assistant 
Professor 

Ph.D. Social Media 10% (MCO 564) 

Jacob Nelson Assistant 
Professor 

Ph.D. Digital Media 10% (MCO 565) 

 

 

8. REQUIRED SUPPORTING DOCUMENTS  
 (Please label accordingly, i.e., Appendix or Attachment A, B, etc.) 
 

   Please include the following with your proposal: 

A. Statements of support from all deans  

B. Impact statements of heads of impacted academic units (programs with similar names/content, utilizing courses, 
faculty, etc.) 
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APPENDIX I 

OPERATIONAL INFORMATION FOR GRADUATE PROGRAMS 

(This information is used to populate the Graduate Programs Search/catalog website.) 

1. Proposed name of concentration:  Digital Audience Strategy   

 

2. Marketing description (Optional - 50 words maximum. The marketing description should not repeat content found in the 

program description.) 

A new class of hybrid jobs that combine digital skills with marketing and design has recently emerged. The Master of 
Global Management in Global Management, concentration in Digital Audience Strategy, in partnership with the 
Cronkite School, offers students the ability to combine global management skills with digital expertise.  

3. Provide a brief program description (Catalog type (i.e. will appear in Degree Search) – no more than 150 words. Do not 

include any admission or curriculum information) 

Strong quantitative and qualitative research methods provide the foundation of effective digital audience strategy, and 
graduates earning this concentration will demonstrate the ability to conduct research to identify and reach target 
audiences. 

Research used to identify and reach target audiences through digital audience strategy include traditional and 
emerging methods such as real-time website and social media audience analysis, social network analysis, search 
engine optimization analysis, surveys, focus groups and competitive analysis. Students will demonstrate skill in using 
a range of methods to inform strategy for specific outcomes. This concentration is perfect for students who are 
interested in augmenting their digital skills in the areas of marketing, design, and product development. 

4. Delivery/Campus Information Options:  On-campus only (ground courses and iCourses) 
 

5. Campus(es) where program will be offered: 

ASU Online curriculum consists of courses that have no face-to-face content. iCourses are online courses for students in on-
campus programs. iCourses may be included in a program, but may not comprise the entirety of a program. On-campus 
programs must have some face-to-face content 

Note: Office of the Provost approval is needed for ASU Online campus options. 

      ASU Online only (all courses online and managed by ASU Online) 

All other campus or location options (please select all that apply):  

     Downtown Phoenix  Polytechnic  Tempe  West    Other:       

     Both on-campus and  ASU Online* - (check applicable campus(es) from options listed above) 

*Note: Once students elect a campus or Online option, students will not be able to move between the on-campus and the ASU 
Online options. Approval from the Office of the University Provost and Philip Regier (Executive Vice Provost and Dean) is 
required to offer programs through ASU Online. Please complete the ASU Online Offering form in Curriculum ChangeMaker to 
begin this request. Prior to completing the online Curriculum ChangeMaker form, please contact EdPlus at asuonline@asu.edu 
who can provide you with additional information regarding the online request process 

 
6. Admission Requirements 

An applicant must fulfill the requirements of both the Graduate College and the 
Thunderbird School of Global Management. 

 
Applicants are eligible to apply to the program if they have earned a bachelor's or master's degree in any subject or 
related field, from a regionally accredited institution. 

https://webapp4.asu.edu/programs/t5/graduate/false?init=false&nopassive=true
https://webapp4.asu.edu/directory/person/10868
https://webapp4.asu.edu/changemaker-sso/authn
mailto:asuonline@asu.edu
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Applicants must have a minimum of a 3.00 cumulative GPA (scale is 4.00 = "A") in the last 60 hours of a student's first 
bachelor's degree program, or applicants must have a minimum of a 3.00 cumulative GPA (scale is 4.00 = "A") in an 
applicable master's degree program. 

 

Applicants are required to submit: 

1. graduate admission application and application fee 
2. official transcripts 
3. professional resume 
4. two letters of recommendation 
5. GRE or GMAT score      
6. proof of English proficiency 

 

Additional Application Information 

Applicants whose native language is not English (regardless of current residency) must provide proof of English 
proficiency.  

 

7. Application Review Terms (if applicable session):  

Indicate the first term and year in which applications will be opened for admission. Applications will be accepted on a 
rolling basis after that time.  

Note: It is the academic unit’s responsibility to display program deadline dates on their website. 

 

Program admission deadlines website address:       

 

Terms Years University Late Fee Deadline 

 Fall (regular) 

 Session B  
(year):  2019 

(year):        

July 1st 

October 1st 

 Spring (regular) 

 Session B 
(year):  2020 

(year):        

December 1st 

February 8th 

 Summer (regular) 
 Summer B 

(year):  2020 

(year):        

May 14th 

May 14th 

Note: Session B is only available for approved online programs. 

8. Curricular Requirements: 

Curricular Structure Breakdown for the Academic Catalog: 
(To be completed by the Graduate College) 
 

49 credit hours, a foreign language exam, including the required capstone course (TGM 597) 
 
Required Core (3 credit hours) 
TGM 506 Communicating and Negotiating Across Cultures (3) 
 
Concentration (12 credit hours) 
MCO 561 Defining the Digital Audience (3) 
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MCO 562 Search Engine Strategy for Digital Audience Acquisition (3) 
MCO 563 Social Media Campaigns and Engagement (3) 
MCO 564 Digital Audience Research and Behavior (3) 
MCO 565 Digital Audience Analytics (3) 
 
Electives (12 credit hours) 
 
Other Requirements (21 credit hours) 
Foreign Language 
TGM 515 Navigating Global and Regional Business Environments (3) 
TGM 517 Global Accounting and Financial Management (3) 
TGM 545 Advanced Perspectives on Global Leadership and Strategy (3) 
TGM 557 Global Data and Marketing Analytics (3) 
TGM 586 Global Entrepreneurship and Sustainable Business (3)  
TGM 596 Thunderbird Experiential Practicum (6) 
 
Culminating Experience (1 credit hour) 
TGM 597 Thunderbird Integrative Experience (1) 
 
Additional Curriculum Information 
For the concentration coursework, students must take MCO 561, then choose three courses from MCO 562, 
MCO 563, MCO 564 or MCO 565 for a total of twelve credit hours. 
 
Electives are as approved by the academic unit. 
 
Except for TGM 596 and the foreign language requirement, other requirement courses may be substituted with 
approval of the academic unit. 
 
Proficiency in a second language is required for graduation from the MGM degree. Students whose native 
language is not English who meet the admission requirements for the MGM program satisfy the language 
requirement.  
 
Students whose native language is English must satisfy the graduation requirement for language proficiency by 
waiving this requirement through an Oral Proficiency Interview (OPI) administered by a third party vendor OR 
successfully complete six credit hours of 400 level or higher of foreign language coursework as part of the   
program electives 
 

9. Allow 400-level courses:          Yes  No  
Note: No more than six credit hours of 400-level coursework may be included on a graduate student plan of study. 

 

10. Keywords: List all keywords that could be used to search for this concentration. Keywords should be specific to the 
proposed concentration – limit 10 keywords. 

Digital, Digital Audience, Global Management, Global, Management 

 

11. Area(s) of Interest 

A. Select one (1) primary area of interest from the list below that applies to this program. 
 Architecture & Construction   Interdisciplinary Studies 
 Arts  Law & Justice 
 Business  Mathematics 
 Communication & Media  Psychology 
 Education & Teaching  STEM 

https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/01/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/10/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/02/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/12/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/04/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/06/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/05/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/19/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/07/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/20/graduate/false
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 Engineering & Technology  Science 
 Entrepreneurship  Social and Behavioral Sciences 
 Health & Wellness  Sustainability 
 Humanities 

 
B. Select one (1) secondary area of interest from the list below that applies to this program. 

 Architecture & Construction   Interdisciplinary Studies 
 Arts  Law & Justice 
 Business  Mathematics 
 Communications & Media  Psychology 
 Education & Teaching  STEM 
 Engineering & Technology  Science 
 Entrepreneurship  Social and Behavioral Sciences 
 Health & Wellness  Sustainability 
 Humanities 

 

12. Contact and Support Information: 

Office Location - Building 
Code & Room: 

(Search ASU map) 

AZCTR 800 

Campus Telephone Number: 
(may not be an individual’s number) 

602.496.7100 

Program Email Address: 

(may not be an individual’s email) 
admissions.tbird@asu.edu 

Program Website Address: 

(if one is not yet created, use unit 

website until one can be established) 

https://thunderbird.asu.edu/degrees/graduate/master-
global-management 

Program Director (Name): Josh Allen 

Program Director 
(ASURITE): 

rallen18 

Program Support Staff 
(Name): 

Heidi Bonilla 

Program Support Staff  

(ASURITE): 
hbonill1 

Admissions Contact 
(Name): 

Patti Lanning 

Admissions Contact 
(ASURITE): 

plannin1 

 

  

https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/08/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/18/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/21/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/13/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/03/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/15/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/11/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/01/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/10/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/02/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/12/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/04/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/06/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/05/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/19/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/07/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/20/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/08/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/18/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/21/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/13/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/03/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/15/graduate/false
https://webapp4.asu.edu/programs/t5/programs/AreaOfInterest/11/graduate/false
http://www.asu.edu/map/interactive/beta/
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13. Application and iPOS Recommendations:  List the Faculty and Staff that will input admission/POS 
recommendations to Gportal and indicate their approval for Admissions and/or POS: 

NAME ASURITE ADMSN POS 

Josh Allen rallen18 x x 

Anthony Tam atam5 x x 

Kim Smart kcsmart       x 

Heidi Bonilla hbonill1       x 
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APPENDIX II 

Assessment Plan 
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Support/Impact Statements 

 

Thunderbird School of Global Management – Official Submission  
 

 
 
From: Josh Allen <Joshallen@thunderbird.asu.edu>  

Sent: Thursday, January 24, 2019 7:33 AM 

To: curriculumplanning@asu.edu 

Cc: Lena Booth <Lena.Booth@thunderbird.asu.edu> 

Subject: MGM Concentration Proposals 

 

Good Morning, 

 

Please see the 4 attached concentration proposals. 

 

Thank you, 

Josh 

 

Josh Allen ‘08 

Director of Academic Programs 

Thunderbird School of Global Management 

+1.602.496.7001 

JoshAllen@Thunderbird.ASU.edu 

Skype:josh.globalmba 

› Apply today   › Refer a Future Thunderbird  

#tbirdonlyhere  |  #tbirdlife  |  thunderbird.asu.edu 

 

Times Higher Education/Wall Street Journal 2019 
 

Thunderbird is a unit of the Arizona State University Knowledge Enterprise 

  

mailto:Joshallen@thunderbird.asu.edu
mailto:curriculumplanning@asu.edu
mailto:Lena.Booth@thunderbird.asu.edu
mailto:JoshAllen@Thunderbird.ASU.edu
https://urldefense.proofpoint.com/v2/url?u=https-3A__thunderbird.asu.edu_degrees&d=DwMFAg&c=l45AxH-kUV29SRQusp9vYR0n1GycN4_2jInuKy6zbqQ&r=YrNNGsEivy95_Dw4mRJZAueg9CE9I5UYl2nH44v1H2VZLNiQ_FGqUEeyMWqftRGs&m=bL8aqhPaU6kwHPZcrwADt7vfS3wgJepEN40f79KF8lk&s=VkXZIv4Z-nntHfYbZ-ceydkIwh0X_Q2fzhlLMJkFxgU&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__thunderbird.asu.edu_refer&d=DwMFAg&c=l45AxH-kUV29SRQusp9vYR0n1GycN4_2jInuKy6zbqQ&r=YrNNGsEivy95_Dw4mRJZAueg9CE9I5UYl2nH44v1H2VZLNiQ_FGqUEeyMWqftRGs&m=bL8aqhPaU6kwHPZcrwADt7vfS3wgJepEN40f79KF8lk&s=yb-RBy75ujtz64WVD3PLLzNgpiFEWRxfOnaYMtLPytM&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__thunderbird.asu.edu_&d=DwMFAg&c=l45AxH-kUV29SRQusp9vYR0n1GycN4_2jInuKy6zbqQ&r=YrNNGsEivy95_Dw4mRJZAueg9CE9I5UYl2nH44v1H2VZLNiQ_FGqUEeyMWqftRGs&m=bL8aqhPaU6kwHPZcrwADt7vfS3wgJepEN40f79KF8lk&s=_P1hd_a53OoNAPJC-QvnHm3_aLTx3C2mSzeBDaVdlyc&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__thunderbird.asu.edu_node_3462&d=DwMFAg&c=l45AxH-kUV29SRQusp9vYR0n1GycN4_2jInuKy6zbqQ&r=YrNNGsEivy95_Dw4mRJZAueg9CE9I5UYl2nH44v1H2VZLNiQ_FGqUEeyMWqftRGs&m=bL8aqhPaU6kwHPZcrwADt7vfS3wgJepEN40f79KF8lk&s=LU1kTjbQm7o9_UIvHwU8q9kGqvL9q1ht5jTyUfkYh9c&e=
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School for the Future of Innovation in Society – Impact Statement 
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W. P. Carey School of Business – Impact Statement 
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College of Liberal Arts and Sciences – Impact Statement 
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Sandra Day O’Connor College of Law – Impact Statement 
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Request to implement a new graduate concentration                       11-6-17 Page 24 of 47 

 

 

 

College of Health Solutions – Impact Statement 
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School of Politics and Global Studies – Impact Statement 
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Watts College of Pubic Service and Community Solutions – Impact Statement 
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School of Sustainability – Impact Statement 
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Walter Cronkite School of Journalism and Mass Communication – Impact Statement #1 
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Walter Cronkite School of Journalism and Mass Communication – Impact Statement #2 
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New College of Interdisciplinary Arts and Sciences – Impact Statement 
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College of Integrative Sciences and Arts – Impact Statement 
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College of Nursing and Health Innovation – Impact Statement 
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Mary Lou Fulton Teachers College – Impact Statement  
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Herberger Institute for Design and the Arts – Impact Statement 
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Fulton School of Engineering – Impact Statement 
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(NEW GRADUATE INITIATIVES) 

PROPOSAL PROCEDURES CHECKLIST  

Academic units should adhere to the following procedures when requesting new curricular initiatives (degrees, concentrations or 

certificates). 

 Obtain the required approval from the Office of the Provost to move the initiative forward for internal ASU governance 

reviews/approvals. Please see the academic strategic plan website at: https://provost.asu.edu/curriculum-development.    

 Submit any new courses that will be required for the new curricular program to the Curriculum ChangeMaker   online 

course approval system for review and approval. 

 Additional information can be found at the Provost’s Office Curriculum Development website: Courses link     

 For questions regarding proposing new courses, send an email to: courses@asu.edu  

 

 Prepare the applicable proposal template and operational appendix for the proposed initiative.      

 Obtain letters or memos of support or collaboration (if applicable).  

 When resources (faculty or courses) from another academic unit will be utilized   

 When other academic units may be impacted by the proposed program request 

 if the program will have an online delivery option support will be required from the Provost’s office and ASU Online. (Please 

complete the ASU Online Offering form in Curriculum ChangeMaker to begin this request.) 

 

 Obtain the internal reviews/approvals of the academic unit.  

 Internal faculty governance review committee(s) 

 academic unit head (e.g. Department Chair or School Director) 

 academic unit Dean (will submit approved proposal to the curriculumplanning@asu.edu email account for further ASU internal 

governance reviews (as applicable, University Graduate Council, CAPC and Senate) 

 

Additional Recommendations  

All new graduate programs require specific processes and procedures to maintain a successful degree program. Below are items that 

the Graduate College strongly recommends that academic units establish after the program is approved for implementation. 

 Establish satisfactory academic progress policies, processes and guidelines – Check within the proposing academic unit 

and/or college to see if there are existing academic progress policies and processes in place. If none have been established, please go 

to http://graduate.asu.edu/faculty_staff/policies and scroll down to the academic progress review and remediation processes (for 

faculty and staff) section to locate the reference tool and samples for establishing these procedures.   

 Establish a Graduate Student Handbook for the new degree program – Students need to know the specific requirements and 

milestones they must meet throughout their degree program.  A Graduate Student Handbook provided to students when they are 

admitted to the degree program and published on the website for the new degree gives students this information. Include in the 

handbook the unit/college satisfactory academic progress policies, current degree program requirements (outlined in the approved 

proposal) and provide a link to the Graduate Policies and Procedures website. Please go to 

http://graduate.asu.edu/faculty_staff/policies to access Graduate Policies and Procedures.  
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