








































FINAL EXAM for MKT 303 
Task:               Marketing Plan Brief 
Format:          PowerPoint Deck (max 35 slides – appendix slides do not count)  

You may print it out one slide to a page or in handout format (3 or 6 slides to a page) as long as 
it is readable. 

Due:                TBD 
May be turned in early at any time to the Department of Marketing front office. 
Hardcopy preferred.  

 
A marketing plan is a roadmap with the goal of fulfilling a firm’s marketing objectives. The plan is the detailed scheme 
of marketing strategies and activities associated with bringing a product or service to market. For your semester project, 
you did a detailed analysis of the marketing surrounding a particular brand. For the final exam, rather than analyzing 
what a company has done, the goal is to do the same analysis but the focus this time will be on making decisions in 
regards to a new offering. This will give you an additional opportunity to practice applying the marketing concepts we 
have been discussing throughout the semester. Given the short timeframe, rather than an in-depth marketing plan, the 
final exam is a scaled down version. You should follow the outline below. Use slide titles/headings that correspond with 
the outline.  
 
Focus of the Marketing Plan (Select Option A or B): 
Option A: Create a marketing plan brief for a new offering from the company/brand you focused on for your project. 
The offering must be distinct enough from the original brand offering to require a new marketing plan (i.e., a brand 
extension versus a line extension). The offering should have different competitors, focus on a different target, etc. If you 
are unsure, feel free to ask me about this.   
 
Option B: Create a marketing plan brief for a new service that you think is needed in the marketplace that incorporates 
the idea of sustainability. ‘New’ in this context means that the service has a distinct point of difference/positioning from 
other competitive offerings. Although the choice is yours, a new service targeted towards students may enable you to 
more easily describe the target and positioning.    
 
Guidelines: 
This is an individual assignment so please work independently. It is open book and open note. Given the focus will be 
on the content of your decisions, you will be conveying your ideas in a bulleted format (via a PowerPoint deck). Use 
complete sentences and provide a rationale for your decisions. I am more concerned about the content than the format. 
If applicable, please include an appendix that contains any additional information that you think supports your 
arguments. Given time constraints, the plan will not include complete financials but you will be expected to discuss 
costs to make decisions related to price. If there is information you would want to have but cannot find, note that as well 
as indicate instances where additional consumer research would be required. You will be evaluated on your ability to 
provide support for your decisions, the extent to which your positioning drives tactic decisions, and, overall, how well 
your plan conveys your understanding of marketing.  
 
Outline for the Marketing Plan Brief: 
 Brief Description of the Service/New Offering  
 Situation Analysis (Highlight the key trends that support the need for the service and  

  highlight any significant threats) 
 Competitive Analysis 
 SWOT Analysis  
 Marketing Strategy – STP (Include a positioning statement) 
 Product (Do not forget the branding) 
 Promotion 
 Place 
 Price (Justify decision based on consumer value, competition, and costs to the extent known) 
 Physical Evidence 
 People 
 Process 
 Concluding Summary Paragraph 
 References 
 Appendix (supporting evidence) 
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Arizona State University Criteria Checklist for 
 

LITERACY AND CRITICAL INQUIRY - [L] 
 

 
Rationale and Objectives  
 
Literacy is here defined broadly as communicative competence in written and oral discourse. Critical 
inquiry involves the gathering, interpretation, and evaluation of evidence. Any field of university study 
may require unique critical skills which have little to do with language in the usual sense (words), but the 
analysis of spoken and written evidence pervades university study and everyday life. Thus, the General 
Studies requirements assume that all undergraduates should develop the ability to reason critically and 
communicate using the medium of language.  
 
The requirement in Literacy and Critical Inquiry presumes, first, that training in literacy and critical inquiry 
must be sustained beyond traditional First Year English in order to create a habitual skill in every student; 
and, second, that the skills become more expert, as well as more secure, as the student learns challenging 
subject matter.  Thus, the Literacy and Critical Inquiry requirement stipulates two courses beyond First 
Year English.  
 
Most lower-level [L] courses are devoted primarily to the further development of critical skills in reading, 
writing, listening, speaking, or analysis of discourse. Upper-division [L] courses generally are courses in a 
particular discipline into which writing and critical thinking have been fully integrated as means of learning 
the content and, in most cases, demonstrating that it has been learned.  
 
Students must complete six credit hours from courses designated as [L], at least three credit hours of which 
must be chosen from approved upper-division courses, preferably in their major. Students must have 
completed ENG 101, 107, or 105 to take an [L] course.  
 
Notes:  
 
1. ENG 101, 107 or ENG 105 must be prerequisites  
2. Honors theses, XXX 493 meet [L] requirements  
3. The list of criteria that must be satisfied for designation as a Literacy and Critical Inquiry [L] course 

is presented on the following page. This list will help you determine whether the current version of 
your course meets all of these requirements. If you decide to apply, please attach a current syllabus, 
or handouts, or other documentation that will provide sufficient information for the General Studies 
Council to make an informed decision regarding the status of your proposal.  

 



Literacy and Critical Inquiry [L] 
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Proposer:  Please complete the following section and attach appropriate documentation. 
 

ASU - [L] CRITERIA 
TO QUALIFY FOR [L] DESIGNATION,THE COURSE DESIGN MUST PLACE A 
MAJOR EMPHASIS ON COMPLETING CRITICAL DISCOURSE--AS EVIDENCED BY 
THE FOLLOWING CRITERIA: 

YES NO  
Identify 
Documentation 
Submitted 

  

CCRRIITTEERRIIOONN    11::    At least 50 percent of the grade in the course 
should depend upon writing, including prepared essays, speeches, 
or in-class essay examinations. Group projects are acceptable 
only if each student gathers, interprets, and evaluates evidence, 
and prepares a summary report  

Course syllabus pages 
2 and 3 

1. Please describe the assignments that are considered in the computation of course grades--and indicate 
the proportion of the final grade that is determined by each assignment. 

2. Also: 
 
 
 
 
 
        C-1 

  CCRRIITTEERRIIOONN    22::    The composition tasks involve the gathering, 
interpretation, and evaluation of evidence  

 Course syllabus page 
3    

1. Please describe the way(s) in which this criterion is addressed in the course design 

2. Also: 
 
 
 
 

 
 C-2 

  
CCRRIITTEERRIIOONN    33::    The syllabus should include a minimum of 
two  substantial writing or speaking tasks, other  than or in 
addition to in-class essay exams 

 Course sylalbus pages 
3, 4 and 12-17, final 
exam descrption     

1. Please provide relatively detailed descriptions of two or more substantial writing or speaking tasks that 
 are included in the course requirements 
2. Also: 
 
 
 
 
 
 C-3 

Please circle, underline, or otherwise mark the information presented in 
the most recent course syllabus (or other material you have submitted) that 
verifies this description of the grading process--and label this information 
"C-1". 

Please circle, underline, or otherwise mark the information presented in 
the most recent course syllabus (or other material you have submitted) that 
verifies this description of the grading process--and label this information 
"C-2". 

Please circle, underline, or otherwise mark the information presented in 
the most recent course syllabus (or other material you have submitted) that 
verifies this description of the grading process--and label this information 
"C-3". 
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ASU - [L] CRITERIA 

YES NO  
Identify 
Documentation 
Submitted 

  

CCRRIITTEERRIIOONN    44::    These substantial writing or speaking 
assignments should be arranged so that the students will get 
timely feedback from the instructor on each assignment in time to 
help them do better on subsequent assignments. Intervention at 
earlier stages in the writing process is especially welcomed  

 Course syllabus page 
7     

1. Please describe the sequence of course assignments--and the nature of the feedback the current (or 
most recent) course instructor provides to help students do better on subsequent assignments 

2. Also: 
 
 
 
 
 
 C-4 

 

Please circle, underline, or otherwise mark the information presented in 
the most recent course syllabus (or other material you have submitted) that 
verifies this description of the grading process--and label this information 
"C-4". 
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Course Prefix Number Title Designation 

 MKT     303 Honors Marketing Theory & Practice L 

 
 
Explain in detail which student activities correspond to the specific designation criteria. 
Please use the following organizer to explain how the criteria are being met. 
 

Criteria (from checksheet) How course meets spirit
(contextualize specific examples 

in next column) 

Please provide detailed 
evidence of how course meets 
criteria (i.e., where in syllabus) 

1 At least 50 percent of the grade in 
the course should depend upon 
writing, including prepared essays, 
speeches, or in-class essay 
examinations.    

Out of 750 points, 300 are earned 
through short answer, essay and/or 
case based question exams.  300 
points are earned through team 
assignments/projects and group 
presentations and 50 points are 
earned by an individual written 
assignment. 

Please see pages 2 and 3 of the 
attached course syllabus. 

 2 The composition tasks involve 
the gathering, interpretation and 
evaluation of evidence.     

 Students gather information about 
the marketing strategies of their 
assigned brands.  They use a 
variety of sources, including 
newspapers, magazines, journal 
articles, and company websites.  
They are required to, not only 
describe the company's strategies, 
but critique these strategies and 
make recommendations for 
improvement.      

 Please see page 3 of the 
attached course syllabus     

 3 The syllabus should include a 
minimum of two substantial writing 
or speaking tasks, other than or in 
addition to in-class essay exams.    
 
 
 
 
 
 
4 Students receive timely feedback 
on each assignment, which helps 
them to do better on subsequent 
assignments  

 Students must complete two group 
presentations (10 and 15 minutes 
each), an individual assignment (4 
pages), and 3 team assignments 
(10-15 pages each) which are the 
basis of the final team project.   The 
final exam is a take home 
assignment and done individually 
 
 
 Students receive written comments 
and a grade for each of the three 
written assignment through the 
course.  The final written report 
includes  the three assignments 
with improvements based upon 
instructor comments plus a fourth 
assignment.  

Please see pages 3, 4 and 12- 17 
of the attached course syllabus 
and final exam description page 
 
 
 
 
 
 
 
Please see pages 7 and 17 of the 
attached course syllabus  
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